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+ Phaone

« Online
* Phone

& Company

Purchase
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of customers use
digital channels
during their
journey

However

of customers
cannot imagine
buying insurance
online

Reasons for buying insurance offline, %

| like individual on-site service _ 64
| trust my agent or broker _ 50

| don't like buying online _ 17

| lack information I -

Products were too complex - 10

Online purchase was not possible . 4
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